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http://www.thehotelfactory.com/en/a-new-approach-to-
the-mystery-guest/

https://www.driveresearch.com/market-research-compa-
ny-blog/7-steps-to-implement-a-mystery-shopping-program-
for-hotels/

https://www.letslearn�nance.com/mystery-shoppers-advan-
tages-and-disadvantages.html

https://
www.realitybasedgroup.com/hospitality-mystery-shopping-2/
how-hotel-hospitality-mystery-shopping-is-di�erent/

https://inmoment.com/blog/mystery-shopping-vs-cus-
tomer-feedback-which-is-better/

https://sur-
veymethods.com/bene�ts-and-weaknesses-of-mystery-shop-
pers-part-2/

https://doi.org/10.3390/su70912279
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